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Executive Summary

In October 2008, SEO Google Guru, Randi Thornton compiled a detailed analysis of the Top
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source of analysis and information on the residential brokerage industry.

The main objective of the analysis was to highlight the SEO practices of major Real Estate
Companies as well as emphasize with real examples, the importance for all Real Estate Com-
panies to place SEO at the top of their marketing agenda.

What is SEO?

SEO (SEARCH ENGINE OPTIMIZATION) is the process of making a website and its content
highly relevant for both search engines and searchers. SEO includes technical tasks that
make it easier for search engines to find and index a website for the appropriate keywords.
Web SEO helps a website gain top positioning for relevant words and phrases. If a website is
not found on page 1 or 2 of a search engine, then that website will not enjoy website traffic,
online exposure, and online profitability.

| review countless websitesvery month, ranging from small sites to large mphige web-
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guently. TheseReal Estate Optimizatidactors were divided intd SEO CATEGORIES.

Note: The categories that are discussed in this report only touch the surface of what is re-
quired to gain top Search engine placement. Like Real Estate, the SEO world is constantly
changing and it takes a true professional to keep up with new SEO trends, tools and practices.
| follow Google SE®Best practices.

4 Did you know that there are about
200 factors that go into determining a
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results?
4 Last year, Google made 450 tweaks to
its algorithm.  Can you afford to re-
main oblivious to these changes?
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Measurements

This study evaluates the websites of thep 50 Real Estate Companias recognized by a re-
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The following factors were considered:

Traffic Ranking

Number of Search Terms a website ranked for
Google Page Rank

Number of Pages indexed by Google

Meta Descriptions

Page Titles

Website Validation Errors

X X X X X X X

Real Estate Landscape

Real estate is abouduilding relationships. Nowadays, these relations start online. The need

to embrace the Internet is evident in most industries, but for Real Estate Brokers and Real
Estate agents, th&®eal Estate Optimizatioand the Internet is paramount and a core factor

for success. Having an online, visible and prominent website voice and an online platform to
showcase your listings and make your services known to sellers is crucial.

According to the 2007 National Association of REALTORS® Profile
of Home Buyers and Sellers, 84% of all homebuyers used the
Internet as an information source.

An astounding 84% of ALL buyers identified the Internet as a
source in their home search. This percentage amount included
87% of first  -time buyers, 82% of repeat buyers, 79% of new
home buyers and 85% of buyers of previously owned homes.

With a plethora of Real Estate Websites to choose from, can
home buyers and sellers easily find your site?
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In today's challenging real estate market and economic
downturn, every dollar spent needs to have relevance.
Advertising and marketing costs are on the rise and what
used to work no longer does. Media today has become
fragmented and gone are the days when companies

launched a campaign on TV and reached masses of :
consumers. Traditional media vehicles such as newspa- ,
pers, magazines and TV, simply do not make the phone (‘

ring like they used to. This is because consumers today are
bombarded with thousands of marketing messages every
day and they have almost become immune to traditional
media. People use the internet for their recourse.

PERIOD!

Studies indicate that thénternet has become the gto source for home buyers and sellers.

The Internet provides a 24/7 source of information and buyers and sellers can browse and look
for WHAT they need, WHEN they need it, without having to be distracted by hordes of other
irrelevant marketing messages.
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rankings in the search engines. Top Real Estate companies have relied on nhame recognition,
odzi  6AGK | K2ad 2F YIFI22N) O2YLI yASa (- OK224a S
YAYRE | g NBySaad {dzowaSldsSyiates S@Sy GKS Y2ai
websites to constantly maintain their market position.

In a world dominated by the Internet, what matters most is not having concrete processes for
your marketing and sales funndBJT an SEO Real Estate optimized website that potential
clients will FIND in the first place!

Guess what happens I f customers d

find your website?

Real Estate Companies are overwhelmingly

’ neglecting SEO , and thus  missing out on a massive
/ opportunity to boost their profits and thrive in

todaybés mar ket and economic situatio
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Traffic Rankings
The table below highlights the top 10 real estate companies with

the highest traffic rankings (out of the top 50 analyzed). Definition

For this i v 1 Al h Al has buil The conveyance of messages
or this inquiry | usedlexa.com. Over the years, Alexa has built e A ———

an unparalleled database of information about sites that in- .ommunication: je. routers
cludes traffic ranking, statistics, related links, etc. that manage Internet traffic.

The lower the number the higher the ranking. This means that Putting it simply, Traffic Rank-

in this case, Zip Realty receives the highest amount of traffic. ng 'S_a measurement  that
determines the amount of

traffic that your website re-
Out of the 50 websites analyzed, the following are the top 10 .gjyes.

websites that receive the most traffic.

4 A |
TRAFFIC RANKING REAL TRENDS RANK- COMPANY NAME
ING
2,185 15 Zip Realty
9,788 1 NRT LLC
18,888 3 The Long & Foster Companies, Inc.
19,986 13 Keller Williams Realty
29,343 12 John L. Scott Real Estate
39,362 2 Home Services of America, Inc.
41,322 18 Prudential Douglas Elliman Real Estate
53,037 11 Ebby Halliday, Realtors
61,515 7 Hanna Holdings, Inc.
65,389 9 William Raveis Real Estate, Inc.
A V]
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Is the lack of Real Estate
SEO Optimization on your

website, affecting your
traffic ranking?
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